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Localized Creative Hyper-Personalization: How Linen Club Deployed Gemini-Powered
LINEN CLUB

ViGenAiR to Scale Pincode-Targeted Videos for a 10.8x ROI
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The brand needed a scalable way to automate creative users directly to their nearest retail store.

production to drive immediate footfall and bridge the gap
between digital reach and physical retail stores.

Role of Al

° Generative Video Scale: Leveraged Gemini-powered video synthesis via ViGenAiR to automatically generate unique, localized end-slates for each
individual store location.

° Dynamic Local Structuring: Gen Al cut turnaround times from weeks to hours, giving Google's automated bidding engines hundreds of relevant,
pincode-matched video assets to target local buyers precisely.



