
How Al Was Applied
AI technology picked up on conversat ions containing keywords l ike
‘Tea, ’  ‘Cutt ing Chai , ’  and ‘Garam Chai , ’  and sent  not i f icat ions to the
mobi le  devices of  people having them. This  approach let  the brand
reach i ts  desired audience direct ly ,  contr ibuting to heightened brand
awareness.

160,000
Notifications delivered over 15 days

8% CTR
Click-through rate, above industry

benchmarks

Brand: TATA TEA PREMIUM
How Tata Tea Premium used AI to reach Mumbai consumers already talking
about tea.

BRIEF DESCRIPTION
T a t a  T e a  P r e m i u m  r a n  i t s  ‘ K a d a k  M u m b a i  K e  L i y e  K a d a k  C h a i ’
c a m p a i g n  f r o m  1 9 – 3 1  D e c e m b e r  2 0 2 3 ,  a i m i n g  t o  r e a c h  c o n s u m e r s
b u y i n g  t e a  o n  e - c o m m e r c e  p l a t f o r m s .  S i n c e  e - c o m m e r c e  p l a t f o r m s
d o n ’ t  s h a r e  a u d i e n c e  d a t a ,  t h e  b r a n d  f o c u s e d  o n  a  l o w e r - f u n n e l
a u d i e n c e :  p e o p l e  a l r e a d y  s h o w i n g  p u r c h a s e  i n t e n t  b y  t a l k i n g  a b o u t
t e a  o n l i n e .

IMPACT

Listening for  real  conversat ions about tea let  Tata Tea Premium
reach an engaged audience direct ly ,  at  a  c l ick-through rate that  beat

industry benchmarks.

A b o u t  T a t a  T e a  P r e m i u m  |  T a t a  T e a  P r e m i u m  r a n  t h e  ‘ K a d a k  M u m b a i  K e
L i y e  K a d a k  C h a i ’  c a m p a i g n  i n  D e c e m b e r  2 0 2 3 ,  u s i n g  A I - d r i v e n
c o n v e r s a t i o n  t a r g e t i n g  t o  r e a c h  t e a  b u y e r s  o n  m o b i l e .
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