
How Al Was Applied
Nykaa experimented with Google’s  Performance Max to help shoppers
f ind the r ight  products for  them. Sudhansh Kumar,  SVP of  Growth and
Digital  Marketing at  Nykaa,  shares how the brand approached this  in  a
short  v ideo case study.
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Brand: NYKAA
It's personal, How Nykaa helped people meet their unique beauty needs with AI-
powered advertising

BRIEF DESCRIPTION
I n d i a ' s  b e a u t y  a n d  p e r s o n a l  c a r e  m a r k e t  h a s  g r o w n  t o  r o u g h l y  $ 2 1
b i l l i o n ,  a n d  s h o p p e r s  i n c r e a s i n g l y  w a n t  p r o d u c t s  m a t c h e d  t o  t h e i r
s p e c i f i c  s k i n  t y p e  a n d  c o n c e r n s ,  f r o m  a c n e  t o  a n t i - a g e i n g .  

IMPACT

" I t 's  real ly  about creat ing meaningful  connections,  and this  is  just
the beginning."  -  Sudhansh Kumar,  SVP of  Growth & Digital

Marketing,  Nykaa

A b o u t  N y k a a  |  N y k a a  i s  a  l e a d i n g  b e a u t y  a n d  p e r s o n a l  c a r e  e - c o m m e r c e
r e t a i l e r  i n  I n d i a ,  o n  a  m i s s i o n  t o  h e l p  p e o p l e  d i s c o v e r  p r o d u c t s  t h a t  s u i t
t h e i r  u n i q u e  b e a u t y  n e e d s .
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