
How Al Was Applied
Copi lot ,  an AI-based bid manager and optimizer ,  dynamical ly  a l located
budget across demographics and audience segments.  Over  the course
of  the campaign,  Copi lot  adjusted placement targeting within the
Intel l igent  l ine i tem 33 t imes,  identi fy ing the top performing 5K
channels  and optimizing del ivery on high-performing YouTube
placements.

14% higher
Completion rate

15% higher
View-through rate 

Brand: LAL GHODA KALA GHODA
How Lal Ghoda Kala Ghoda used AI-powered media buying to drive more
efficient video views in Jaipur.

BRIEF DESCRIPTION
L a l  G h o d a  K a l a  G h o d a  ( L G K G )  r a n  i t s  ‘ L G K G ,  J a i p u r ’  c a m p a i g n  f r o m
2 6  A p r i l  t o  1 5  M a y  2 0 2 3 ,  w i t h  t h e  o b j e c t i v e  o f  m a x i m i z i n g  v i d e o
v i e w s  i n  J a i p u r  a n d  i n c r e a s i n g  a w a r e n e s s  f o r  L a l  G h o d a  K a l a  G h o d a
T e a .

IMPACT

AI-driven bid optimizat ion del ivered lower costs and higher
engagement,  dr iv ing more views and greater  awareness for  LGKG

Tea in  Jaipur.

A b o u t  L a l  G h o d a  K a l a  G h o d a  |  L a l  G h o d a  K a l a  G h o d a  ( L G K G )  i s  a  t e a
b r a n d  t h a t  r a n  a  v i d e o  c a m p a i g n  i n  J a i p u r  u s i n g  A I - p o w e r e d  m e d i a
b u y i n g  t o  i n c r e a s e  v i d e o  v i e w s  a n d  a w a r e n e s s .
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