
How Al Was Applied
AI was used to send personal ized messages to consumers who cl icked
on the ad.  Personal ized themes tai lored to individual  preferences were
generated,  leading each consumer to create their  own personal ized
video message from Shehnaaz Gi l l  to  send to a  loved one.  The
campaign ran across YouTube,  ShareChat,  and Momspresso.
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USE CASES

A b o u t  T a t a  T e a  P r e m i u m  |  T a t a  T e a  P r e m i u m  r a n  t h e  ‘ V a d d i  K h u s h i y a a n
D e  T a p p e ’  c a m p a i g n  i n  P u n j a b  d u r i n g  L o h r i  2 0 2 3 ,  f e a t u r i n g  S h e h n a a z
G i l l ,  a s  p a r t  o f  i t s  h y p e r l o c a l ,  A I - p e r s o n a l i z e d  a p p r o a c h  t o  m a r k e t i n g .

Brand: TATA TEA PREMIUM
How Tata Tea Premium used AI to turn a Lohri campaign into thousands of
personal video messages.

BRIEF DESCRIPTION
T a t a  T e a  P r e m i u m ’ s  c o r e  s t r a t e g y  c e n t e r s  o n  a  h y p e r l o c a l  a p p r o a c h  i n
P u n j a b .  T o  c e l e b r a t e  L o h r i ,  t h e  b r a n d  l a u n c h e d  i t s  ‘ V a d d i  K h u s h i y a a n
D e  T a p p e ’  c a m p a i g n  f e a t u r i n g  S h e h n a a z  G i l l ,  r u n n i n g  f r o m  9 – 1 4
J a n u a r y  2 0 2 3 ,  u s i n g  A I  t o  b r i n g  t h a t  h y p e r l o c a l  s t r a t e g y  t o  l i f e  t h r o u g h
p e r s o n a l i z e d  m e s s a g i n g .

IMPACT

Personal ized,  AI-generated video messages turned a s ingle
campaign moment into thousands of

individual  Lohri  greet ings shared among fr iends.
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